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Writing	&	Editing

NEWSLETTER

• Create	editorial	content	and	write	copy	for	weekly	internal	
newsletter	

• Research	and	summarize	industry	news
• Conduct	interviews	with	team	members	to	feature	in	weekly	

team	spotlight	features
• Write	communication	and	development	blurbs

• Created editorial content for weekly internal newsletter 
that is distributed to Parks & Lodging Line of Business 

• Researched & summarized industry news 
• Conducted interviews with team members to feature in 

weekly ‘team tidbit’ spotlight 
• Wrote communication and development tips 

Writing & Editing 

NEWSLETTER 

4 Software Used: Microsoft Word, Microsoft Outlook 



Research	Methods	

METRICS ANALYSIS 

• Monitor	and	analyze	internal	news	site	(CenterStage)	
viewership	data	for	the	parks	feed	and	lodging	feed

• Created	deck	with	a	variety	of	charts	to	display	data	trends,	
analyze	information	and	present	new	strategies

• Conducted in-person interviews with Senior Executive 
Directors  

 
• Designed and wrote features highlighting the Parks & 

Lodging Directors to distribute to line of business 
through several communication vehicles 
 

EXECUTIVE BIOGRAPHIES 
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Writing & Editing 

Software Used: Microsoft PowerPoint 



Research	Methods	

SURVEYS

Develop	and	conduct	internal	research	by	creating	
survey	questions,	distributing	to	appropriate	audience	

and	analyzing	survey	results	

PLACEHOLDER	
FOR	SENIOR	
DIRECTOR	FEB.	
SURVEY

• Created one-page documents and deck templates for 
WDW Guest Relations 

• Edited, arranged content, selected photos and made 
recommendations for executive-level presentations 

• Created deck templates and style guides 
 

PRESENTATIONS & TEMPLATES 
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Writing & Editing 

Software Used: Microsoft PowerPoint 



TEMPLATES
Design	&	Branding	

Guest	Relations	one-page	documents	and	deck	templates

Parks	&	Lodging	deck	templates,	style	guides	and	content	
placement	/editing	for	executive	level	presentations
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TUTORIALS 

Created communication tutorials in response to 
communication requests, to increase awareness of available 
tools and resources or to promote consistent branding within 

the Parks & Lodging Line of Business 
 

Writing & Editing 

Software Used: Microsoft PowerPoint, Adobe InDesign 

• Created one-page documents and deck templates for 
WDW Guest Relations 

• Edited, arranged content, selected photos and made 
recommendations for executive-level presentations 

• Created deck templates and style guides 
 

PRESENTATIONS & TEMPLATES 
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Writing & Editing 

Software Used: Microsoft PowerPoint 7 

TUTORIALS 

Created communication tutorials in response to 
communication requests, to increase awareness of available 
tools and resources or to promote consistent branding within 

the Parks & Lodging Line of Business 
 

Writing & Editing 

Software Used: Microsoft PowerPoint, Adobe InDesign 



Design	&	Branding	

TEAM INTEGRATION INITIATIVES

• Designed	collateral	to	distribute	to	line	of	business	(200+	members)	
through	several	communication	vehicles

• Conducted	in-person	interviews	with	senior	executive	directors	and	
created	content

• Created	Parks	&	Lodging	certificate	
template	to	recognize	Cast	Members	
for	service	anniversary	and	promote	
line	of	business	brand

• Developed and conducted internal research by creating 
survey questions and distributing survey to appropriate 
audience 
 

• Analyzed survey results and presented feedback 
overview in a brief document to be viewed by senior-
level executives  

 

Research 

SURVEYS 

8 Software Used: Microsoft Office 



• Monitored and analyzed internal news site’s (CenterStage) 
viewership data for the park operations and lodging feeds 
 

• Created deck with a variety of charts to display data 
trends, analyze information and present new strategies 
 

• Created and implemented strategy to enhance page 
viewership 
 

Research 

METRICS ANALYSIS 

9 Software Used: Microsoft PowerPoint 



FLIERS
Design	&	Branding	

Designed	fliers	to	be	hung	in	Disney	backstage	areas	at	parks	
and	hotels	and	posted	on	internal	news	site

FLIERS 
Design 

Designed fliers to be posted on Disney’s internal news site 
and theme park and hotel backstage areas 

10 Software Used: Adobe InDesign & Microsoft PowerPoint 



Design	&	Branding	

GRAPHICS

Create	internal	collateral,	such	as	event	invitations

• Uploaded	full-size	graphics	to	individual	news	posts	(average	of	500+	
viewers)	on	Disney’s	internal	news	site

• Posted	feature	images	that	are	displayed	on	all	subscriber's	homepage	
(average	of	75,000-10,000	viewers/week)

Provided executive support by designing and distributing collateral 
for line of business events (e.g. quarterly Town Hall meetings) 

Created and posted full-size images on individual news posts 
on Disney’s internal news site 

Design 

GRAPHICS & POSTERS 
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Designed customizable Cast celebration & recognition posters 

Software Used: Adobe Photoshop & Microsoft PowerPoint 



Design	&	Branding	

GRAPHICS

Create	internal	collateral,	such	as	event	invitations

• Uploaded	full-size	graphics	to	individual	news	posts	(average	of	500+	
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Design 

GRAPHICS & POSTERS 
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Designed customizable Cast celebration & recognition posters 

Software Used: Adobe Photoshop & Microsoft PowerPoint 

Designed slides for Cast TV—an internal TV station 
available in backstage areas at parks & hotels that 

features operational updates  

CAST TV SLIDES 
Design 

12 Software Used: Adobe Photoshop 



Design	&	Branding	

GRAPHICS

Create	internal	collateral,	such	as	event	invitations

• Uploaded	full-size	graphics	to	individual	news	posts	(average	of	500+	
viewers)	on	Disney’s	internal	news	site

• Posted	feature	images	that	are	displayed	on	all	subscriber's	homepage	
(average	of	75,000-10,000	viewers/week)

Provided executive support by designing and distributing collateral 
for line of business events (e.g. quarterly Town Hall meetings) 

Created and posted full-size images on individual news posts 
on Disney’s internal news site 

Design 

GRAPHICS & POSTERS 
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Designed customizable Cast celebration & recognition posters 

Software Used: Adobe Photoshop & Microsoft PowerPoint 

Wrote and designed content for monthly themed bulletin 
boards in Parks & Lodging office 

BULLETIN BOARDS 
Design  

13 Software Used: Adobe InDesign 


